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participating 
drinks companies

Corresponding to

by volume of 
Systembolaget’s fixed 

range

43

80 %
Vision:   

A drinks industry with zero 
climate impact, where every 

drop counts.

Goal:  
The long-term goal is  
for the industry to be  

climate-neutral  
by 2045.

The Brewers of Sweden Association, 
the Swedish Spirits & Wine Suppliers’ 
Association (SVL), and Systembolaget 
formed the Swedish Alcohol Beverage 
Industry’s Initiative in 2017. Industry 
colleagues are working, both individually 
and jointly, with our vision of “A drinks 
industry with zero climate impact, where 
every drop counts”, with the aim of 
reducing their climate impact.

Working together, the initiators 
have developed a reporting tool that 
enables the participation of large 
and small operators alike – and all of 
Systembolaget’s suppliers have also 
been able to sign up to the Initiative since 
November 2018. The long-term goal is for 
the industry to be climate neutral by 2045.

The first measurement was carried out 
in 2019 for the 2018 financial year. 43 
drinks companies are now participating 
in the Initiative and, together, they 
account for almost 80% by volume 
of Systembolaget’s fixed range. The 
measurement method  
used is the Green House  
Gas Protocol.
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Work on the production of this report 
in the spring of 2020, since when the 
world has suffered a pandemic and the 
focus of authorities, companies, and 
the media has been on analysing and 
addressing its consequences. And as 
this report goes to press, the pandemic 
is still ongoing.  
 
Submitting source data under these 
exceptional circumstances has posed 
a challenge for many of the companies 
participating in the Swedish Alcohol 
Beverage Industry’s Initiative, with both the 
participants’ own operations and those of 
their subcontractors and partners impacted 
by layoffs and cutbacks. Producing figures 
on time under these circumstances has 
been challenging, and it is apparent that the 
Swedish drinks industry is reliant on open 
societies, healthy economies, and functioning 
infrastructures if it is to operate and grow in a 

sustainable way.
The ongoing situation notwithstanding, 
37 of the 43 participating companies 
have successfully completed their report 
submissions and sustainability work continues 
to be a priority. The rapid changes in our 
environment that we have seen, temporarily 
and locally, in conjunction with the restrictions 
that Covid-19 has entailed show the healing 
power that still exists in nature if we can only 
give it a chance. Wildlife is returning, plant life 
is flourishing, and the air is becoming cleaner. 
We – the participants in the Initiative – believe, 
now more than ever, in the importance of 
working together to transition, as one, to an 
increasingly sustainable world.

The initiative participants, September 
2020
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If we are to achieve the Agenda 2030 climate goals, we must, 

as an industry, work together. The Swedish Alcohol Beverage 

Industry’s Initiative is a great way of doing this – one where 

we are no longer competitors but good industry colleagues 

who work together and draw inspiration from one another 

with the goal of reducing our climate impact.
 

Anna-Karin Fondberg, CEO, the Brewers of 
Sweden Association

Several of the companies already have ambitious climate 

work programmes. Our primary focus has been on setting 

concrete goals for packaging and transportation, and on 

supporting one another when it comes to the total integration 

of sustainability into our business models.
 

Anna De Geer, CEO, SVL

Together, we are at the start of a journey towards a drinks 

industry with zero climate impact and we will continuously 

share our progress in achieving our goal.  

We want to be transparent and to help consumers make  

more sustainable choices.

Magdalena Gerger, CEO, Systembolaget

If we are to save our planet, the 
rise in global temperature must not 
exceed 2 degrees. This figure was 
established by the world’s leaders 
in an agreement reached in Paris in 
2016 and is in line with the 17 global 
sustainability goals of Agenda 2030, of 
which climate impact is an important 
component. Everyone must play their 
part if we are to succeed – everyone 
from governments and authorities 
to companies, organisations, and 
individuals.

Which is why we – Systembolaget 
and the Swedish alcohol beverage 
industry’s operators – have decided 
to accept this challenge together. We 
want to be companies that integrate 
sustainability into our business 
strategies and create scope for taking 
responsibility in our business models 
– and to focus on the customer, the 
climate, mankind, and the environment.
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Scope 1:  
direct emissions from 

activities under the control of 

the company (e.g. emissions 

from trucks owned by the 

company).

Scope 2:  
indirect emissions from the 

generation of purchased 

energy (e.g. purchased 

electricity and heating).

Scope 3:  
indirect emissions upstream 

and downstream of the 

company (e.g. production of 

purchased packaging).

Company-specific data from:

Energy consumption

Business travel

Waste

Cargo transportation

Used packaging material

Method and system  
boundaries
The climate calculations within the initiative framework have been conducted 
in accordance with the Greenhouse Gas Protocol (GHG protocol), which is a 
globally accepted standard for calculating and reporting emissions. Emissions 
are, in accordance with the protocol, reported in three different categories, 
known as “scopes”:

An operational approach has been used for the calculations. This means that all emissions from 
an activity under the operational control of the reporting company are categorised as scope 1 and 
scope 2 emissions. The climate impact of energy consumption has been calculated on the basis 
of the source of the energy in question (e.g. wind power or hydroelectric power). This is known 
as the market-based method and hence does not depend on where, geographically speaking, the 
energy has been generated. All emissions are measured in carbon dioxide equivalents (CO2e) in 
order to take the entire climate impact into account, and not just the impact of carbon dioxide 
emissions. Methane, for example, is 28 times more potent as a greenhouse gas than carbon 
dioxide (1kg methane accordingly corresponds to 28kg CO2e). 

Within the Initiative framework, all emissions are measured in scope 1 and 2, but some 
boundaries have also been set in scope 3. The chosen system boundary setting in scope 3 means 
that emissions from purchased cargo transportation (road, rail, shipping, and aviation), business 
travel, production and distribution of energy and fuel-related activities, production of packaging, 
and waste management within the entity’s own operations are measured. Some elements of the 
companies’ indirect climate impact are, therefore, excluded from the Initiative reporting, such as 
emissions from the cultivation of raw materials used in production and the production of drinks 
carried out by a party other than the companies themselves.

Systembolaget – which is a reporter within the initiative – has reported its emissions on 
the same scale as other participants with a few exceptions. Systembolaget’s emissions are 
not included in the 2018 and 2019 results because doing so would entail double reporting of 
packaging, for example.

SCI participants have submitted reporting data in the spring of 2020 for the 2019 financial year 
in the above-mentioned categories. Company-specific data on energy consumption, business 
travel, cargo transportation, used packaging material, waste, and in some cases, on produced or 
imported drinks, have been reported for each member using a reporting tool. Any other emis-
sions by the companies have not been calculated in accordance with the system boundaries set 
for The Initiative. The reporting tool has then been used to calculate the climate impact for each 
company, based on the data submitted. Every individual company’s data has been reviewed and 
the company then given the chance to respond to any comments, in order to ensure the quality 
of the data submitted by the companies.

The initiative participants can choose to report either activity data (e.g. kg glass) or an 
emission figure (in CO2e) for glass production. Graphs and results presenting emissions include 
all emissions, irrespective of whether they were reported as activity data or as an emission figure. 
Data reported as an emission figure is not recalculated as activity data, and is consequently not 
included in the graphs and results that present activity data. If, for example, 100 tonnes of CO2e 
has been reported as the emission figure for glass packaging, the weight of this packaging will 
not be included in the summary of packaging weights.
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2019 results
This is the second report. The results presented on the following pages are 
based on company-specific data submitted using the reporting tool.

Key ratios for the initiative have been developed, based on the data submitted, and are presented 
below in tables and graphs.

The key ratios are based on the companies that completed the reporting process, with their 
total emissions divided by a total denominator, e.g. the total quantity of drinks sold. Brewers’ and 
importers’ operations differ somewhat, and the key ratios have, therefore, been broken down to 
show breweries and imports separately, and then all companies together.

A brewer is classified as a producer of beer, cider, and other brewed products manufactured 
in Sweden. The importer category includes wine and spirit importers who buy their products in 
from different parts of the world and import them into Sweden.

          

Key ratio Breweries Importers Total

Emissions per total amount of 

drinks sold, kg CO2/litre
0,169 0,375 0,212

Emissions by turnover, kg CO2e/

SEK k 14 7,3 10,3

Emissions from transports (cargo) 

per litre of drinks, kg CO2e/litre
0,013 0,097 0,031

Emissions from packaging per 

litre of drinks, kg CO2e/litre
0,102 0,228 0,128

Emissions per FTE, tonnes 

CO2e/FTE
73 94,1 79,8

The collective emissions for all companies (breweries and importers) per litre of drinks are 0.21 
kg CO2e. Emissions for oat drinks, calculated on a scale corresponding to the Initiative reporting 
(heating and electricity consumption in connection with manufacturing, transportation and 
packaging), by comparison, yield a figure of 0.14 kg CO2e/litre1, while the equivalent figure for 
bottled water is 0.17kg CO2e/litre2. It should be noted that if the production of oats and rapeseed 
in the oat drinks is included, an emission figure of 0.27 kg CO2e/litre is obtained.

A comparison has also been made with driving, in order to further clarify what the key ratio 
actually means in terms of emissions. The emissions for 1 litre of drinks, in this comparison, 
corresponds to the emissions from driving just over 1.6 km in a petrol car3.

Emissions per litre of drinks

K
g 

C
O

2
e/

lit
re

0,00

0,05

0,10

0,15

0,20

0,25

0,30

0,35

0,40

TotalImportersBreweries

Emissions per total 
amount of drinks

Emissions from transports 
(cargo) per litre of drinks

Emissions from packaging 
per litre of drinks

0

3

6

9

12

15

TotalImportersBreweries

K
g 

C
O

2
e/

S
E

K
 k

Emissions by turnover

To
n

n
es

 C
O

2
e/

FT
E

Emissions per FTE

0

20

40

60

80

100

TotalImportersBreweries

1 Oatly, 2019 Sustainability Report
2The Brewers of Sweden Association, Brief facts and figures on bottled water and the environment (2009)
3The Swedish Transport Administration, Climate Barometer
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The companies report a total of just over 287,000 tonnes of CO2e, corresponding to ca. 1% of 
Sweden’s total territorial emissions in 20184. The companies’ emissions are primarily categorised 
as scope 3 (77%), with packaging comprising by far the biggest category (78%), followed by cargo 
transports (18%). Packaging accounts for just over 60% of the total emissions in all scopes. 
Emissions within scope 1 are small and relate primarily to the use of energy fuels in the breweries’ 
production processes and to refrigerant leakages. The emissions in scope 2 derive primarily from 
electricity consumption and heating in production facilities and offices. See the graphs below for 
the breakdown of emissions by scope and by category in scope 3.

 
 
 
 
 
 
 
 
 
 
 
 

          
Breakdown of emissions by category, scope 3

1 % Energy fuels

1 % Buisness travels 

78 % Packaging 

0 % Heating & cooling 

18 % Cargo

1 % Electricity consumtion 

0 % Waste

Kilo CO2e per litre of drinks sold: 
Producers/breweries: 0,169  Importers: 0,375  Total: 0,212

37 out of 43  

Companies completing the reporting process

287 010 tonnes CO2e  
total emissions  

reported

154 247 952 kWh  
total energy consumption, 
of which 69% renewable 

energy

752,9 million tonne km 
total cargo transports 

reported 
(both incoming and outgoing)

of which 

glass and aluminium (of 
total packaging weight) 

80 %
& 

recycled material (of 
total packaging weight)

62 %

180 552 tonnes material weight in packaging         

Breakdown of emissions by scope (Tonnes CO2e)

Scope 1
54 718 - 19 %

Scope 2
12 373 - 4 %

Scope 3
219 919 - 77 %

4The Swedish Environmental Protection Agency, Territorial emissions and uptake of greenhouse gases (2019)
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The breakdowns of emissions for breweries and importers differ somewhat. The biggest 
amount of emissions for both types of operation are in scope 3 (70% for breweries and 88% 
for importers), but for breweries, the remaining emissions are, by and large, in scope 1, while 
for importers, they are in scope 2. The breweries’ scope 1 emissions are primarily related to 
the use of energy fuels in production, while the importers’ scope 2 emissions arise primarily in 
conjunction with electricity consumption and premises heating.

          
 
 
 
 
 
 
 
 
 
 
 
 

Breakdown of emissions by scope: breweries (Tonnes  CO2e)

Scope 1
53 924 - 30 %

Scope 2
302 - 0 %

Scope 3
126 212 - 70 %

Breakdown of emissions by scope: wine, spirits, & beer importers (Tonnes CO2e)

Scope 1
793 - 1 %

Scope 2
12 071 - 11 %

Scope 3
93 707 - 88 %

The majority of emissions for breweries and importers alike within the defined system 
boundaries derive from the production of packaging. Other than that, the emissions break down 
differently for the two types of operation: importers have a higher percentage of emissions 
from cargo transports, due to purchased drinks being freighted over greater distances, while 
breweries have a higher percentage of emissions from energy fuels and from heating and cooling, 
which can be attributed to energy-intensive production processes. The following graphs show 
the breakdown of emissions by category for breweries and importers.

 
 
 
 
 
 
 
 
 
 
 
 
 

Breakdown of emissions by category: breweries 

7 % Energy fuels 

2 % Buisness travels 

60 % Packaging 

22 % Heating & cooling 

8 % Cargo

1 % Electricity consumtion 

0 % Waste

Breakdown of emissions by category: wine, spirits, & beer importers

0 % Energy fuels  

2 % Buisness travels 

61 % Packaging 

0 % Heating & cooling 

26 % Cargo

11 % Electricity consumtion 

0 % Waste
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While packaging does account for the largest share of the emissions reported, it is important 
to bear in mind that it is currently vital to both the breweries’ and the importers’ operations. 
Glass and aluminium account for the majority of the various materials used, in terms both of 
total weight and of emissions. Many of the Initiative companies are actively working to reduce 
emissions from packaging materials, e.g. by increasing the percentage of recycled materials used 
in the packaging. Recycled material currently accounts for 62% of the total packaging material 
in the initiative, in comparison with 56% in the previous year. It should also be noted that the 
percentage of recycled materials differs between the different types of material – see graph 
below for details.

Cargo transports account for the second biggest emissions category in this year’s reports 
after packaging materials. Cargo was freighted to the equivalent of ca. 750 million tonne km in 
2019, broken down by road, shipping, rail, and air cargo transports. Shipping, rail, and air cargo 
transports primarily related to the importation of drinks, while breweries largely make use of 
road transportation. The ability to report air cargo transports is new this year, and the results 
show that only a small percentage of cargo is transported this way. The most commonly used 
means of transport is shipping, however, while road cargo accounts for the largest share of 
emissions. This is due to the fact that emissions per tonne-kilometres are higher for road cargo 
transports than for shipping cargo transports.
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Packaging material & 
cargo transports are the 

biggest emission items   

Work is, therefore, 
focusing on reducing the 
climate impact of these 

areas.

Example: this year’s report shows an increase in the use of 
renewable fuels in conjunction with transports.

Conclusions

The reporting clearly shows that the Swedish Alcohol Beverage Industry’s 
Initiative participants are already addressing the climate issue. Scope 1 and 
scope 2 emissions are already low, and the majority of the reporters’ emissions 
are in scope 3, i.e. in the companies’ value chains, on the part of suppliers and 
subcontractors. 
 
Packaging materials and cargo transports account for the largest share of emissions and several 
of the Initiative companies are actively working to reduce their climate impact in precisely these 
two areas. It is important to bear in mind that packaging is currently an indispensable part of 
breweries’ and wine and spirit importers’ operations, and that reducing emissions in this category 
does, therefore, pose a challenge. That having been said, the packaging issue is an important 
one for the Initiative participants, and the companies are working to reduce their impact by, 
for example, carefully selecting the materials used and increasing the percentage of recycled 
materials. When it comes to cargo transportation, this year’s report shows an increase on last 
year in the percentage of renewable fuels used in road transportation, but that there is still a 
significant amount of work to be done in this area.
         This year’s report presents five key ratios, including two new ones for the year, namely 
emissions from cargo transportation per litre of drinks and emissions from packaging per litre of 
drinks. These two new ratios have been introduced in order to further clarify and highlight the 
two emissions categories with the biggest impact. It is apparent that emissions per litre of drinks 
and per FTE are, on average, higher for importers, but that emissions by turnover are, on average, 
higher for breweries.
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Last year’s reporting focused on the participants’ available data. This focus 
has continued this year and the companies were given the option of omitting 
unavailable data. Companies have not, however, made widespread use of this 
option, and it is not thought to have affected the results to any significant extent.  

 
The companies contributing to this year’s reporting differ slightly from those who contributed 
last year – some have dropped out and some have signed up – and the basis for the different 
years’ results is, therefore, different. Certain conclusions can, however, be drawn from a 
comparison between the results, such as the fact that the breakdown of emissions is the same 
as before. Scope 3 emissions account for the majority of emissions, with packaging and cargo 
transportation as the biggest categories. The reported percentage of renewable electricity 
has fallen (from 99% to 69%) due to more detailed reporting and the fact that more data was 
available. The percentage of recycled material used in packaging has increased from 56% to 
62%, shipping is still the primary means of cargo transport in terms of number of cargo tonne 
kilometres, and the breakdown of emissions per category in scope 3 for breweries and importers 
matches that for last year. 

Reporting emissions from the cultivation of raw materials and the production of drinks 
outside the participants’ own operations is voluntary within the context of the initiative, but 
a few companies have chosen to report these figures. Cultivation and production accounts 
for a significant share of the total emissions of a company in the industry, and the initiative’s 
participants are eager to work with a reduction in the climate impact of these sections of the life 
cycle, too.  

56%
62%

The percentage of recycled 
material used in packaging has 

increased from:

to:
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Work is proceeding, alongside  
the climate impact reporting,  
on drawing up a consequence 
analysis for the Swedish Alcohol 
Beverage Industry’s Initiative, where 
potential climate-related measures 
are analysed and quantified. The 
aim here is to paint a picture of the 
consequences of the measures for 
the initiative and to be able, in turn, to 
set reasonable goals for reductions in 
emissions.

The consequence analysis is intended 
both to form the basis for the entire 
initiative’s goal-setting process and 
to help enable the individual member 
companies to establish support for 
these goals.




